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Q.1. Answer the following: - (6 x 2 Marks = 12 Marks)

a) Define gastronomic tourism.

b) What is food tourism?

¢) Mention two key resources required for developing food tourism.
d) List any two popular food festivals celebrated in India.

e) Name two characteristics of food festivals.

f) What is eno-tourism?

Q.2.A. i} Define culinary tourism and explain its basic concept.
ii) What are food trails?

OR

Q.2.A. iii) Explain the term "push and pull factors" in tourism.

(3 Marks
(2 Marks)

(3 Marks)

iv) Mention any two sustainable developments goals related to sustainable gastronomic tourism.

Q.2.B. i) Explain the term "Culinary Journey through Goa"'.

ii) State any two etiquettes followed around the world while dining.

Q.2.C. i) Define “supply industry” in gastronomic tourism?

Q.3.A. i) Explain the change from traditional tourism to gastronomic tourism.
ii) Why is food considered a strong motivator for tourists?

OR

Q.3.A. iii) Explain the concept of local economic development through food tourism.

iv) Identify any two regions in India known for their historical culinary significance.

Q.3.B. i) Explain any three opportunities in food tourism in India.

ii) What role do resources play in planning a gastronomic tourism product?
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Q.3.C. i) Explain in brief the concept of “product strategy” in gastronomic tourism. (2 Marks)

Q.4.A. i) Hlustrate the contribution of gastronomic tourism in promoting regional food history. (3 Marks)

ii) Explain two ways in which gastronomic tourism supports sustainability. (2 Marks)

OR
Q.4.A. iii) How do food festivals help in preserving local culinary heritage? (3 Marks)
iv) What are two major features of Indian food festivals that attract tourists? (2 Marks)
Q.4.B. i) Explain the importance of etiquettes in global food experiences. (3 Marks)
i) Explain the significance of food trails in promoting local cuisine. (2 Marks)
Q.4.C. i) Compare eno tourism with regular tourism. (2 Marks)

Q.5.A. i) Imagine you are designing a food trail in Kerala. Identify three elements you would include.

(3 Marks)

ii) Identify two Sustainable Development Goals-aligned strategies to promote sustainable
gastronomic tourism. (2 Marks)

OR

Q.5.A. iii) Build a local economic development plan using a regional food festival. (3 Marks)
iv) Identify two ways to engage tourists in a culinary journey across East India. (2 Marks)
Q.5.B. i) Develop a basic product strategy for promoting street food tourism in Mumbai. (3 Marks)
ii) Select two innovative ways to use social media to attract food tourists. (2 Marks)

Q.5.C. i) You are guiding internatibnal tourists through a Goan food trail. How would you introduce them

to local dining customs? (2 marks)
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