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Q.1. Answer the following multiple choice questions (10 Questions x 1 Mark Each)

(Write the option fully i.e. alphabet and description) (10 Marks)

1. Which element is crucial when choosing a business location in the hospitality industry?

a) Market trends
b) Proximity to competitors
c) Cost of operations

d) Accessibility for customers

2. Which marketing mix element involves the decisions related to where and how a product is
delivered to customers?
a) Product
b) Price
c) Promotion

d) Place

3. In consumer behaviour, what doés the 'buyer decision process' primarily focus on?
a) Brand loyalty
b) Price sensitivity
c) Stages of decision making

d) Marketing communication

4. Which of the following is NOT a method of market segmentation?
a) Geographic segmentation
b) Behavioral segmentation
c) Strategic segmentation

d) Demographic segmentation
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a) Distribution channels

b) Competitor pricing

¢) Product Packaging L
d) Branding

6. Which of the foHowmg IS the first step in the Marketing planning process? —
a) Market Seégmentation L=

b) Situation analysis

¢) Market research

d) Product development 3

7. Which term refers to the set of activities used to COMmunicate ang Promote a prodyct to | to
potentia| Customers?
j not
a) Sales Management
b) Marketing énvironment ;imple
¢) Promotion
3 bottle
d) Distribution
are
8. Which of the foHowing best describes the micro Perspective in the tourism and hospitah‘ty ches
i ?
Industry; ‘informe
a) Analysis of global tourism trends |
ferently

b) Examination of individua| businesses within the industry
¢) Evaluation of government policies affecting tourism

d) Assessment of €nvironmenta| sustainability in tourism
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9. Which of the following is an example of a tangible product dimension in hospitality?
a) Customer service
b) Room amenities
¢) Brand reputation

d) Market positioning

10. What is a core characteristic of the macro-environment that impacts the marketing environment?
a) Company policies
b) Competitors
¢) Economic conditions

d) Customer feedback

Q.2. Answer any 3 questions from the following (3 x 5 = 15 Marks)

i). Imagine you are the manager of a hotel chain considering a new property in a popular tourist
destination. How would you apply both micro and macro perspectives to make an informed

decision on whether to invest in this new property? (05 Marks)

ii). A new five-star resort is opening in a coastal city known for luxury tourism. What pricing strategy

would you recommend for the resort’s launch, and why? (05 Marks)

iii). Consider a scenario where a resort is experiencing low customer retention rates. How could the
resort use market segmentation and targeted marketing strategies to improve customer retention

and loyalty? Explain the steps you would take. (05 Marks)

iv). In the tourism industry, promotion plays a crucial role in attracting potential travelers and
enhancing brand visibility. As a marketing manager for a new travel agency, how would you
integrate both traditional and digital promotional strategies to effectively reach your target

audience? Provide specific examples of tactics you would use for each. (05 Marks)
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