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Q.1. Answer the following multiple choice questions (10 questions x 1 mark each)
(Write the option fully ie. alphabet and the description) (10 Marks)

1. What is the primary focus of the 'Product Dimension' in hospitality marketing?
a) Pricing strategies
b) Service offerings
c¢) Distribution channels

d) Market segmentation

2. Which of the following best describes 'Market Segmentation'?
a) Dividing the market into distinct groups with similar needs
b) Pricing products based on market conditions
c) Promoting products across various channels

d) Analyzing competitors' strategies

3. Inthe context of the hospitality industry, which of the following is a core product?
a) Complimentary breakfast
b) Room service
c) The hotel room itself

d) Free Wi-Fi

4. Which factor is considered a micro-environmental element in marketing?
a) Economic trends
b) Company policies
c) Technological advancements

d) Legal regulations
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5. Which marketing strategy involves setting a high price initially and lowering it over time?
a) Penetration pricing
b) Skimming pricing
c) Cost-plus pricing

d) Value-based pricing

6. Which of the following is essential for effective market research in hospitality?
ie a) Understanding customer feedback
b) Analyzing competitor prices
¢) Exploring new marketing channels

d) Reducing operational costs

7. What is the main purpose of a 'Marketing Plan' in the hospitality industry?
a) To increase operational efficiency
b) To outline the strategy for reaching target markets
c) To reduce marketing expenses

d) To improve staff training

8. Which of the following is a key aspect of 'Promotion Dimension' in marketing?
(= a) Product development
b) Pricing strategy
c) Advertising campaigns

d) Customer service

9. Which of the following is NOT one of the 4 Ps of marketing?

a) Product
b) Place
c) Position

d) Price
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10. Which element is crucial when choosing a business location in the hospitality industry?
a) Market trends
b) Proximity to competitors
c) Cost of operations

d) Accessibility for customers

Q.2. Answer any 3 questions from the following (3 x 5 = 15 marks)

i) Explain the role of market segmentation and targeting in developing a marketing strategy for a new
luxury resort. How would you segment the market and select the target audience? Provide a

detailed approach. (05 Marks)

ii) Evaluate the impact of external environmental factors on the pricing strategies of a mid-range hotel
during an economic downturn. What adjustments would you recommend to ensure profitability?

(05 Marks)
iii) Create a strategic marketing plan for a boutique hotel focusing on the 'Promotion Dimension.' How
would you integrate both online and offline promotional strategies to enhance brand visibility and
customer engagement? (05 Marks,
iv) A new organic restaurant is opening in a highly competitive area where customers are price-

sensitive but also value quality. As a restaurant manager, which pricing strategy would you

implement to attract customers while maintaining profitability, and why? (05 Marks)
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