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Q.1. Multiple choice questions. Write the correct alphabet and the answer in words. (10 Marks)

1. Which of the following best defines marketing research?
a) Sales forecasting
b) Gathering, analyzing, and interpreting information about a market
c) Conducting advertising campaigns
d) Developing new products

2. What is the primary objective of exploratory research?
a) To test hypotheses
b) To describe characteristics of a population
c) To gain insights and understanding into a problem
d) To establish cause-and-effect relationships

3. Which of the following is an example of primary data?
a) Government census data
b) Market research reports
c) Surveys conducted by a company
d) Articles in academic journals

4. What is the purpose of a research hypothesis?
a) To summarize data "
b) To describe a phenomenon
c) To explain cause-and-effect relationships
d) To make predictions that can be tested

5. Which sampling method involves dividing the population into groups and then randomly
selecting individuals from each group?
a) Simple random sampling
b) Systematic sampling
c) Cluster sampling
d) Stratified sampling
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. Which of the following is NOT a type of data analysis technique used in marketing research?

a) Regression analysis
b) Factor analysis

c) T-test

d) Survey design

. What is the purpose of a questionnaire in marketing research?

a) To analyze data

b) To collect data

c) To generate hypotheses
d) To test hypotheses

. In qualitative research, what is the primary method of data collection?

a) Surveys

b) Experiments
¢) Interviews

d) Observations

. Which of the following is NOT a characteristic of good research design?

a) Reliability
b) Validity

c) Replicability
d) Bias

10. Which of the following is NOT a step in the marketing research process?

a) Analyzing data

b) Defining the problem

c) Developing a marketing plan
d) Reporting findings
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Q.2. Discuss the key steps involved in designing a marketing research project for a hospitality business.
Provide examples to illustrate each step. (10 Marks)

Q.3. Answer the following:
a) Explain the concept of market segmentation and its relevance in the hospitality industry.
(02 Marks)

b) Discuss the different bases of segmentation that can be used in segmenting the market for a luxury

resort. Give 4 pofnts and explain (08 Mark.

Q.4. A regional tourism board wants to understand the factors influencing tourists' destination choices
and travel behaviors. Design a research study to address this objective.
i) Research objectives (02 Marks)
i) Outline the research methods and techniques you would use to collect data, considering both
qualitative and quantitative approaches. (06 Marks)

iii) Justify your chosen methods. (02 Marks)
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